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Taxe euzHauenHs NIHEBICMUYHOI Kame2opii npuuunogocmi eiobusac ii ginocoghcoke
i noeciune posyminus. Came ye 0ae yC8IOOMIEHHS NIH2GICMUYHOT NPUYUHOBOCTI 5K 8ULYA,
wo e6iobusae peanvry OilicHicmb. Y c6010 uepey, ye Hayinoe Ha IHMEHCUBHI NOULYKU MOBHUX
3aco0ie, wo ii hopmyromo. [looanvuui docriodcents maroms OYmMu CHPAMOBAHI HA me, Woo
giOHatimu, Kiacugixysamu i NOACHUMU MOBHI 3acoOU NPUYUHOBOCMI 8 (DYHKYIOHATILHOMY
acnekmi. Taki po3giOKu MOXCYymb peanizo8y8amucs K HA Mamepiani OKpemux Mos, makK
I 8 NoOpigHANbHOM) ACneKmi npu O0CIIONHCEHHI CNOPIOHEHUX MA HeCNOPIOHEHUX MO8.

Knrwouosi cnosa: npuuunogicmv, NiHeGICMUYHA KAmMe20pisi NPUYUHOBOCMI, JIeKCUYHI
ma epamamuydui oopmu, pizHi MOBHI pieHi, YYHKYIOHANbHUL NIOXIO.
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THE NEGATIVE FRAMING OF MIGRATION IN THE BRITISH PRESS

The paper explores the framing peculiarities of the topic of migration by the printed
media in the UK. Particular attention is paid to non-verbal means that are used
for representing migrants in newspapers. The front pages of news outlets, headlines
and caricatures are given as an example of the effective use of framing. The concepts
of frames and framing, as well as the techniques used by the media to achieve the desired
result, are examined. The paper also studies how pictures used by journalists contribute
to the formation and reinforcement of the stereotypical attitude towards refugees among
population.

Key words: frame, media framing, polarization, migration crisis, negative
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It has long been established how strong the mass media are in affecting people's
perception of reality, how powerful they are in setting the agenda and changing the tone
of certain events. Throughout history media channels have been an integral part
of the ideological machinery that shaped the political, social and cultural environment.
Importantly, popular media are the direct reflection of the prevailing ideology in
any country.

Pointing out that the media sphere plays a leading role in conveying meanings, it is also
necessary to understand what methods are used to transmit the intended information
to the public by news channels. Framing, in this case, is the most powerful shaping tool
for radio, print press and television as well as other Internet resources.

The aim of the paper is to study the framing peculiarities of migrants in the British
press. The non-verbal means act as a powerful tool for shaping the perception of society.
Splashes, cartoons and headlines, in this context, are widely used by various media outlets,
both right- and left-wing ones.

Thus, it is important to explore the concept of frame and the framing process, as well
as to analyze the British media texts features that cover the migration issue and to point out
the frames that are used in the newspapers towards refugees.
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The European migration crisis and the senses it produced affects the development
of the scientific research. By studying the non-verbal means employed by leading
newspapers in Great Britain, it is possible trace the migrants’ coverage peculiarities
in the media sphere.

The concept of a frame is inherent in both political and media discourse.
The multidimensional interpretation of these discursive spheres also affects the definition
of what should be called a frame. Scholars express different opinions concerning this
notion [1; 2]. Thus, according to R.Entman, who explored framing within political
communication, to frame means to «select some aspects of a perceived reality and make them
more salient in a communicating text, in such a way as to promote a particular problem
definition, causal interpretation, moral evaluation, and/or treatment recommendation
for the item described» [4, p. 52].

On the other hand, J. Matthes and M. Kohring in their article on media frames conclude
that «a frame is a quite abstract variable that is hard to identify and hard to code in content
analysis» [5, p.258]. As a result, we can say that framing concept mainly deals with
the description of an issue from one point of view to that extent that excludes other
alternative outlooks.

Considering framing in terms of agenda setting, it can be argued that it includes a wide
spectrum of cognitive processes. Framing peculiarities can be manifested in the establishment
of causal argumentations, recommendations for dealing with a certain event or problem,
as well as a moral assessment.

Frames that are used by various media affect how we perceive the world as well as what
and how we think about things that surround us. Researchers G. Fairhurst and R. Sarr (1996)
proposed their own classification of framing techniques that are used by media to influence
public attitudes:

1. Metaphors: to frame an idea by comparing it to something else.

2. Stories (myths, legends): To frame a topic via a narrative in a vivid and memorable
way.

3. Traditions (rituals, ceremonies): Cultural mores that imbue significance with
the mundane, closely tied to artifacts.

4. Slogans, jargons, catchphrases: To frame an object with a catchy phrase in order
to make it more memorable and relatable.

5. Artifacts: Objects with an intrinsic symbolic value — a visual / cultural phenomenon
that holds more meaning than the object itself.

6. Contrast: To describe an object in terms of what it is not.

7. Spins: to describe a concept in such a ways as to give it a positive or negative
connotation (that might not be immediately apparent); to create an inherent bias
by definition [3].

The study of such a phenomenon as the migration crisis from the point of view of media
influence is of great interest to scientists. One can find a huge number of research papers that
reveal the features of the media image of migrants and migration processes in a particular
country — Spain, Germany, the Czech Republic and the UK (L. Bennett, S. Bison, M. Morani,
L. R. Rodriguez, L. Pomarius, S. Kaulfuss, 1. Sundberg, T. Heidenreich, V. Ukmar).

It should be noted that since 2014, migration had a huge effect on the coverage
of events in Britain. Unlike Italy, where most of the country's media adhered to a single line
of reporting on the state of affairs with migrants, the United Kingdom, on the contrary, was
distinguished by its strong fragmentation of media resources and the subsequent polarization
of society.
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When depicting events or victims of migration, the British media resorted to either
a negative (to a greater extent) or a positive representation (to lesser extent). Thus, such right-
wing tabloid newspapers as the Sun, the Daily Mail, the Daly Express were notoriously
famous for their publications and front pages, which contributed to the negative perception
of migrants in society. These resources actively spread the negative rhetoric aimed towards
the refugee and used various loaded words and metaphors in order to arouse fear of migrants
and well as anxiety and discontent among the residents of the country.

In order to reinforce the dichotomy between the bad «Themy (i.e. migrants)
and the good «Us» (i.e. local people), on their front pages the right-wing newspapers used
various pictures and photographs of people who intimidated the public and made them
consider the incoming refugees as unworthy to live in the UK and those that undermine
the security of the country and its citizens.

The process of ‘othering” was illustrated in one of the Sun’s front pages
and the headlines and published in May 2015 (Figure 1).

e —

EAN COURT PUTS TERRORISTS &
EB}(.'[UJBR%)ERERS FIRST. WHY IS CAMERON
DITHERING OVER ENDING THIS FE

2\ e
)

Figure 1. The Sun, May 2015

On its front page, the newspaper posted the images of four angry looking men with
the following signatures: «killer», «rapist», «paedo rapisty and «terroristy. On the other
side, readers saw the smiling faces of Dave, Zafren, Karina and Wilks, which positioned
the group of «us», the people who can be called by their names with the possibility
to indicate their ages.

Other media outlets such as the Daily Express and the Daily Mail also used their front
pages and bright headlines to propagate the stereotypes and negatively frame the migrants.
The journalists resorted to the effective verbal and non-verbal tools and represented refugees
as a threat, evil and devastation for the UK wellbeing (Figure 2).
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Figure 2. The Daily Express, The Daily Mail
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By framing the topic of migration the right-wing printed media were showing
the country that in order to escape the «migration chaos» the country has to vote for Brexit.

Cartoons were another tool widely used by print newspapers for the negative
representation of refugees. This type of a creolized text, which is characterized
as the combination of a graphic image and grotesque, affects the formation of the position
of people regarding a particular problem.

One of the most noticeable cartoons for the entire period of the European migration
crisis was the image published in the Daily Mail in 2015 (Figure 3).
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Figure 3. «<MAC ON ... Europe’s open borders», The Daily Mail, 2015

In his work, the British animator Stanley «Mac» McMurtry portrayed migrants as rats.
As a prototype for this image, the author used another cartoon which was popular in Nazi
Europe in 1939, where rats depicted Jews who had to be expelled from Germany.
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To sum up the above-mentioned, it is obvious that in recent years, the topic of migration
and the image of migrants has become a popular topic for research, and also has proven to be
provide interesting data for analysis of the framing process by print newspapers. News outlets
used their front pages, headlines, and cartoons in order to influence the perception of migrants
by the population and present them from a negative point of view. Framing in the UK led
to the separation of media into left- and right-wing ones, which in turn influenced
the polarization of their audience.

The sphere of spoken media, especially the television, is also promising for the study
of framing, which is no less involved in the negative and positive representation
of migration.
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O. O. I'onuaposa

HETATUBHU ®PEUMIHI TEMU MITPALII B EPUTAHCBHKINA PECI

Y cmammi oocniosceno ocobrusocmi ppetiminey memu miepayii OpumaHcoKumMu
opykosanumu 3MI. Ocobausa ysaca npudinaemocsa He8epOANIbHUM 3ACOOAM BUPANCEHHS, K]
BUKOPUCMOBYIOMbCS 2azemamu 0Jisi penpezenmayii miepanmie. Hasoosmuvcsa nepwi winanioma
azeHyill HOBUH, 3A20N08KU MA KAPUKAMYPU 5K NPUKIAOU epeKmusHo20 BUKOPUCTAHHS
@pevminey. Poszensoaromvcsa nowamms Qpetivie ma gpetiviney, a makoxc mMemoou, sKi
BUKOPUCMOBYIOMbCA 3AC0OaMU MACOB0I iHGopmayii 01151 00CACHEHHS OANCAHO20 Pe3yIbImamy.
Y ecmammi maxkoowc sueuaemocs, ax 300padxcents, wo GUKOPUCHOBYIOMbCS HCYPHALICMAMU,
cnpusitoms  ()OpMYBAHHIO MA 3MIYHEHHIO ceped HACENeHHs CMepeomuntHo20 CHasileHHs
00 Oidicenyis.

Ha cvo200mi, 3acobu macoeoi inghopmayii gidicparoms Ki0408y poib V 6UCEIMIEHHI
nooiti ma € CKIA0080l0 yacmunow oOepacanoi ideonocii. Ilposioni media «kpainu
be3nocepeOHbO 6NIUBAIOMb HA Me, 5K CYCRIIbCMBO YCBIOOMIIOE PealbHICMb | CNpuiMae
iHhopmayiro.

Bowce ooseuii wac npeca 6 Benukobopumanii eudiniemoscsi c80€10 ppacmenmayiero
CMOCOBHO meMu  Miepayii, WO CHPUYUHIOE NOJAPUZAYIID  YUMAybkoi  ayoumopii
no GiOHowleHHio 00 OidceHyie ma ixHix npoonrem. Cni0 3a3Hayumu, wWo OPUMAHCLKUM
opykosanum 3MI npumamanne akmune UKOPUCMAHHS HeB8epOATbHUX 3AC00I8 Y CMBOPEHHI
8I0N0BIOHO20 Micpayitino20 HApAMu8y 8 CYCHIIbHOMY cepedosUUyi.
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Ilpasopaouxanvui mabnoiou, maxi sixk «the Suny, «the Daily Maily, «the Daly Express»
enpoooesiic  2014-2016 pp. 3ae0axu ceoim nyoOnikayisim, 300padiceHHAM mMa HepuiuUM
wnaremam cnpuanu  Hecamusizayii obpazy Oidcenys. Bonu mpaucmosanu He2amugHy
PUMOPUKY, WO 38Yy4aNa 6 NOITMUYHUX KOJIAX HA MOU Yac, OONOGHIOIOYU i KOHYENmyarbHUMU
Memacghopamu, AKIi nRIOCUNIOBANU 8I0YYMMS CMPAX) Ma 3aHEeNOKOEHHSA CYCRIIbCMBA MACOBUM
npubymmsm miepaumie 6 Kpaiuy. /[[nsi noenubnenus onozuyii mioc nosanumu « Humuy
(biowcenysimu) ma xopowumu «Hamuy (micyesum Hacenenuam) BUKOPUCMOBYBAIUCH
300padicentss nooell, SAKi niONadalu nio cmepeomunu 60U8Yb, MEPOPUCMIE MA HACUTbHUKIG
ma niopusaiu 6esnexy Benuxobpumanii. Kapuxamypu cmanu we 00HUM eheKmusHuM
IHCIPYMEHMOM He2amugHo20 NO3Uyito8anHs micpanmie. OcmanHix 300padcanu K wypie
ma  mepopucmie 6i0 AKUX HeOOXIOHO no30ymucs 3a0is 3a2aibH0o20  000podymy
i npoysimanHs.

Takum yumom, 2aszemu aKmMueHO CMArMb 3HAPAOOAM 10eo0o2li, sKe HanpasieHe
Ha ¢hpetimine neenux npodiem ma noaapuzayiio cycninbemsea. OKpim moeo, euguenHs memu
Miepayii ma ii eucseimnennss Opykosawumu 3MI cvoeoOoHi npedocmaeénse  inmepec
ons Haykosyie. Ocobausa ysaza 6 0aHOMY KOHMEKCMI NPUOIIAEMbC AHANI3Y NONYIICMCbKUX
maobnoioie, AKIi GUKOPUCMOBYIOMb C80I 3A20N068KU, Nepuii WNnaibma ma Kapukamypu
o cmepeomunizayii ma Heeamugizayii oopasy miepanma.

Knrouosi cnoea: ¢petim, media ¢petimine, nonspuzayis, micpayiiha Kpusa, Hecamueha
penpezenmayis.

YIK 821.111-31:811.111°373.612.2
A. Diadechko

THE ROLE OF METAPHORIZED VERBAL COMBINATIONS
IN PRESENTING THE MENTAL BEHAVIOUR OF A PERSON
IN CONTEMPORARY BRITISH PROSE

Metaphors, being a special cognitive and semantic device, demonstrate the flow
of the human thought. Among all parts of speech the verb can be singled out for its powerful
ability to metaphorize. The paper addresses those verbal metaphorizers which come up
in the contemporary literary English language to predicate the nouns related to human
mental behavior. The contextual approach applied to the whole study has proved some basic
ideas of the cognitive theory of knowledge. The study has identified some basic cognitive
abilities, powers, states, feelings and emotions, and the ways they are presented in the literary
texts in order to be guessed and understood by the readers.

Key words: metaphor, concept, cognitive science, spatial orientation.
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People perceive, think, talk, and do with metaphors. As metaphors play a dramatic role
in people’s thought processes, they immensely impact people’s perceptions. One of the key
functions of a metaphor is to represent invisible, abstract entities (feelings and emotions).
Complex semantic phenomenon of a metaphor has been theoretically covered by foreign
and domestic philosophers, philologists and linguists. N. Chomsky is known for his
contribution to the concept of meaning and its development [5]. A set of semantic universals
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