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YV axocmi mamepiany oOocniddicenns 63ami mexkcmu iHmMepe8 ’ro, IHMepaKmueHO20
CRIIKYBAHHS NPeOCMABHUKIE pI3HUX My3uunux cyoxyiemyp. Crio 3aysajicumu, wjo 1eKCUYHi
3aN03U4eHHsT 8 MY3UUYHOMY OUCKYPCI OINbUION MIPOI0 BUKOHYIOMb HOMIHAMUBHY (DYHKYIIO,
WO BUKIUKAHO npoyecamu 2nobanizayii, are mac, macamnepeo, Yikasumo QYHKYIOHYEAHHSA
3ano3uueHv 3 Ypaxy8awHAM yYinel, COYIANbHUX XAPAKMEPUCMUK, I[HmeHyiti aopecanma
. no3uyii adpecama. lleenum uunom aopecamm nNpPONoHye aopecamy 0eK00y8amu
iHhopmayiro U 3anyyumucs 00 ceo€i coyianvHoi epynu. Jlekcemu oic  eucmynaromo
HOCepeOHUKOM, KUl 00 €0OHYE KOMYHIKAHMIB.

Bucrosxamu oocniodcenns cmano useienHs maxux OYHKYIOHATIbHUX 0COOIUuBocmel
3ano3uueHoi  1eKcuku, AK: OeMOHCMpayis HAAeNCHOCMI  NpeoCmAaHUKI6  MY3UUHOL
CcyoKynemypu 00 c8imy uioy-6iznecy, 0e niocmasor SUCMYNAOMb NPACMAMUYHI THMEeHYIl;
HACNIOOK aMepuKkanizayii 6 cy4acHux ymogax 2nooanizayii ceimy ma 0eMOHCMpayis neeHux
O3HAK AMEPUKAHCHKOI KYIbMmypu AK XAPAKMepUCmuku My3UdH020 NOHAMMS, CMEOPEHHs
O0KpPeMO020 npoCmopy, 0e peanizyemuvCs NPASHeHHs YUACHUKIE MY3UUHOI KOMYHIKayii nepedamu
yepe3 1aMuUHCbKY 2paghiky 00CmosipHe HaNUCAHHs 3aN03u4eHol 1eKCUKU (Ye HA38U MY3UUHUX
epyn, anvbomis, neubnie, npoexmis, npemii mowjo) 3 Memor YHUKHEHHS HenpasuibHOl
BUMOBU Ul HACNIOY8AHHA 3AKOPOOHHUX 3ACHOBHUKIE MY3UUHO20 ABUWA, a4 MAKONC
NPUHANEHCHOCMI 00 Yi€i MY3UKU.

Jlana mema Oauumovcs nepcnekmusHorw Ol NOOANbULO20 OOCTIONCEHHS 6 NIAHI
BUBUEHHSL MOBHOI 0COOUCMOCMIT OUCKYPCY MY3UYHOI CYOKYIbMYPU.

Knrouoei cnoea: mysuunuii oOuckypc, OUCKYpc My3uyHoi CYOKYIbMypu, KOMYHIKAYis,
JIeKCUYHe 3an03UlenHs, (PYHKYIOHYBAHHS.
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FACE SAVING ASPECTS IN INTERCULTURAL COMMUNICATION

The paper touches upon the aspects of saving face in intercultural communication.
Eight basic strategies for conflict behaviour have been identified that depend on the nature
and psychotype of the person. In addition, the main patterns for human behaviour
in intercultural communication are established, the peculiarities of politeness are described
on the examples of South Korea, Germany and Ukraine. Moreover, the main non-verbal signs
are described and how they are perceived by the contextuality of the countries of the world.
As a result, general rules are established that will help save face in case of arguing, fractions
rows or conflicts.

Key words: saving face, face-saving strategy, intercultural communication, non-verbal
features, behaviour in conflict situations.
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Formulation of the problem. In the social space, the relationship between a person
and the outside world is the basis of the life of everyone, since its development and, directly,

activity depends not only on heredity, but also on the surrounding society. In modern
conditions, globalization processes have penetrated into all spheres of human activity, leaving
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no doubt that there is a need for interaction between representatives of different nations. This
applies both to the macro level, for example, when conducting a business, an international
trade, a political interaction between different countries of the world, conducting a scientific
research, etc., and to the micro level, for example, when studying together with students from
different parts of the world, travelling and resting abroad, and so on. Therefore, for any
successful cooperation and interaction, knowledge and skills on the correct pattern
of communication with different people are required. However, it is obvious that
a communicative interaction is often accompanied by the emergence of disputes and conflict
situations due to the fact that each person is an individual with certain views, beliefs, values,
which together form a subjective picture of the world, but it may differ from representatives
of other cultures. However, even in case of conflict, everyone has to be able to save their face,
because otherwise there is a threat of loss of reputation and social defeat.

The aim of the work is to study and highlight the main aspects of face saving, taking
into view intercultural features in the communication process, using the theoretical method.

Analysis of recent research and publications. A trigger for a conflict
or misunderstanding can be a language barrier or a difference in cultures and communication
styles. In this case, it is crucial: the knowledge of how to properly build intercultural
communication, taking into account the peculiarities of the behavior of other nations, as well
as the knowledge of face saving aspects, which are primarily aimed at preventing
and resolving conflicts [4, p. 7-23].

Scientist S. Ting-Toomey, who has researched cross-cultural communication
in the context of saving face, views conflict as a situation that requires active self-
management or facework of two interrelated parties to the conflict [15, p. 325-330].

This theory is largely based on the research of American sociolinguists Penelope Brown
and Stephen Levinson, who express a «saving face» as a form of politeness and a show
of respect for another person's needs. Moreover, they argued that the individual’s ideas about
his own or someone else’s «face» are emotionally coloured, and so that the «face» can be lost,
saved or improved [3, p.56-68]. Brown and Levinson use the concept of a «face»
as proposed by Irving Hoffman, who in turn noted that «maintaining and saving a face» is
a problem for managing one’s own image. In his theory, a «face» is a metaphor for self-
perception [5, p. 68-81].

Moreover, S. Ting-Toomey confirms the face as a metaphor for self-esteem
and a personal image. She claims that such an interpretation came from two
conceptualizations of the Chinese linguistic picture of the world: lien and mianzi (mien-tzu).
Lien — is the person’s internal moral state or internal «moral appearance», which concerns
such characteristic problems as shame, honesty, neglect, and the question of honour. Mien-tzu
— is an external social «face», which provides for features such as a social recognition and
a social status, as well as authority, influence and power [16, p. 187-191].

It should be emphasized that despite numerous studies and efforts, scientists have failed
to generally conceptualize face saving aspects and the behavior of a person in the situation
of uncertainty and a low predictability of intercultural communication, since there is still
no clear understanding of what psychological processes and mechanisms lie in the basis
of an effective intercultural interaction [13, p. 10].

However, noone should underestimate the results of Western, especially North
American, studies in this area. For example, given the main ontological, epistemological
and axiological assumptions of self-management theories, in particular face saving, E. Hall
argues that different perceptions of the world affect behaviour in conflict situations,
but despite this, people by their very nature are able to negotiate and get out of difficult
situations with their heads raised and their faces saved [7, p.4]. In addition, WestR.
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and Turner L. argue that in order to save face not only in life but also in intercultural
communications, it is necessary to put yourself in the place of the opposite side, to look
at the situation from its point of view. It helps to look at things and situations from different
angles, which makes a wider perception of the world, and this in turn positively affects
the further ability to easily get out of the conflict and effective intercultural communication
without losing «face»[18, p. 36-51].

Analysis and results of the study. Each person has two sides of his «I»: the first is
known only to the person himself, the second is presented to the outside world, actually
on this side, others define him / her as a person, or in other words — this is your «face».
According to Face Negotiation Theory, a «face» is positioned as a self-esteem or public image
that each person uses in the process of interacting with other people [11, p. 599-604]. Given
the fact, that the culture to which a person belongs affects his behaviour, then in the course
of a conflict situation, it tends to be reflected through a certain reaction. There are two types
of such cultures: collectivistic and individualistic. Collectivists, in order to resolve
the conflict, make concessions and show courtesy, while individualists — trying to prove their
case and mostly, in the event of a conflict — are aggressive [14, p. 15-23]. Therefore, there are
five main styles of behavior in conflict situations, on the basis of which can be determined
how to save face [9, p. 309-325]:

1. Dominating — a situation in which, with the help of power and force, forces
an opponent to surrender and retreat.

2. Avoiding — avoiding topics or conflict situations in general.

3. Obliging — a high level of interest on the one hand in resolving the conflict, that is,
a low level of self-care and a high level of concern for others.

4. Compromising — mutual concessions to reach an interim agreement.

5. Integrating — closing decision, which includes high self-care and high care
for another person, that is, a combination of cooperation and compromise.

To these basic models, S. Ting-Toomey added three more [17, p. 89-92].

1. Emotional expression-articulating — forming people's feelings in order to fight
and control the conflict.

2. Third party help — resolving conflicts by attracting an additional help
for communication management.

3. Passive aggressive — reaction to the conflict in a roundabout way, indirect charge.

In the event of a conflict, the «face» carries the threat of suffering, and thus, a person
seeks or tries to save his «face». S. Ting-Toomey uses the concept of facework, which is
the choice of patterns of communicative behavior that are used to express oneself, support
one's own positive image, and also support or challenge the positive image of another
person [16, p. 193-195].

This theory assumes that [17, p. 93-98]:

1. In all cultures, communication is based on the desire to save a «face» in the process
of communication.

2. The concept of saving a «face» is especially problematic in a situation of uncertainty
(requirement, complaint, conflict), when the identities of the communication participants are
questioned or doubted.

3. Representatives of individualistic cultures pay more attention to their own «face»,
while representatives of collectivist cultures — on «face» of the opponent.

4. Cultures with a long distance from power are characterized by the advantage
of a hierarchical structure, while cultures with a small distance from power prefer the system
of equality of people.
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5. The participant's concern about own «face» or the partner's «face» depends
on cultural norms and individual characteristics, as well as on situational factors.

6. Caring for the «face» influences behaviour in group and intercultural conflict.

7. The main cause of intercultural conflict is a lack of understanding or lack
of knowledge about another culture.

Considering the fact that intercultural conflict requires active management of the «face»
of two interconnected participants, then according to this concept two focuses can be
distinguished [7, p. 34-40]:

1. When trying to save face, efforts are directed to their own image and individualistic
attitudes;

2. When trying to save face, efforts are directed to the image of another person
and collectivist values.

For example, in individualistic cultures such as the United States, Germany, and
the United Kingdom, personal rights, freedom, and the concept «do-it-yourself» are of great
importance. In collectivist cultures such as Japan, Saudi Arabia and Colombia, more emphasis
is placed on «we» versus «I». In this regard, in the framework of this theory, there are two
strategies for an individual's behaviour in a conflict situation: one is aimed at supporting
respect for oneself, and the other is at supporting respect for the other [10, p. 23-41].

From the point of view of the ways of expressing the principles of courtesy in different
languages, they depend on the structure of the society in which these languages operate
and on the models of social behaviour accepted in them [3, p. 14-21].

For example, in modern Korean, the politeness category has four degrees, which have
a set of grammatical and lexical indicators: the official language; spoken language between
equals; speech addressed to a subordinate (or younger in age), but not without importance;
speech is addressed to the child and familiar. These degrees are used depending on who
the person is talking to, and also reflect the relationship of one person to another. In German
and Ukrainian there are two levels — the official («Sie / Bu») and informal or conversational
(«du/ tn»), at the same time, the English-language culture is characterized by greater
freedom, using «you» in both cases, the specific translation of which depends on the context
and situation. Misunderstanding or incorrect use of appeals to a person in the process
of intercultural communication may cause an aggressive reaction and hence a conflict
situation, therefore, these cultural characteristics must be taken into view.

In addition, it should be noted that more than half of all transmitted verbally contains
non-verbal features, that vary significantly depending on culture and country of origin.
Cultures are divided into highly contextual and low contextual, focusing on the fact
that difficulties in implementing intercultural communication arise not because of a language
code or a set of characters, but through a context containing several meanings. Without
context, the code is incomplete, imperfect, because it is only a part of the message being
transmitted [6, p. 48-50].

Highly contextual cultures (China, Japan, South Korea, Greece, France, etc.) rely
heavily on non-verbal communication, using elements such as behavior, reaction, appearance,
hierarchy, status to convey the meaning of their statements. Representatives of this type are
more restrained in emotions, that is, to them the open expression of negativity is atypical. For
example, even in the most difficult situations, the Chinese and Japanese pretend that nothing
has happened. This behavior is explained by a cohesive and stable cultural system [6, p. 51].
From a linguistic point of view, high contextuality is also expressed in writing, since,
for example, one character can have several meanings, as well as its own writing history.

Low contextual cultures (America, England, Canada, Australia, Germany, etc.),
on the contrary, use a sign or sound — letter code to convey a certain meaning

192



ISSN 2415-3168 (Online), ISSN 2226-3055 (Print)
BICHUK MAPIVIIOJIbCBKOI'O JEP2)KABHOI'O YHIBEPCUTETY
CEPIA: ©1JIOJIOI'LA, 2020, BUII. 22

of the message, that means, that great importance is given to words, not context.
Communication of representatives of these cultures is characterized by straightforwardness,
openness, concreteness of the expression of their thoughts. Relationships usually begin
and end quickly, and hierarchies are more «relaxed» [6, p. 52-56].

It is important to note that there is no «best» or «worst» culture, there are only
intercultural differences. So non-verbal communication can take many forms.

Next, the main ones will be considered [2, p. 6-28]:

1. Eye contact. In many Asian cultures, avoiding eye contact is considered a sign
of respect. However, in English and European cultures, eye contact is considered important
for the transmission of equality between people.

2. Touch. In America, a handshake is considered acceptable to greet a stranger or other
business partner. However, in France, with a greeting, it is customary to kiss on both cheeks.
In North America, touching the heads of children is the norm. Yet in Asia this is considered
extremely inappropriate, since the head is considered a sacred part of the body.

3. Gestures. In the USA, the symbolic OK gesture is often used to show that everything
is good or clear. In Japan, the same sign means «money». Argentines, Belgians, French,
and Portuguese use it to mean «zero» or «nothing». At the same time, other countries
of Eastern Europe consider this sign offensive.

4. Paralinguistics. As an emphasis, pitch range, volume or articulation. In the UK,
for example, people use loud speech to convey anger, while in India they use it to attract
attention. The Greeks use silence as a way to abandon things, while the Egyptians use it
to give consent. Some cultures (for example, in Asia) are generally more sensitive to long
silence than others.

There are other cultural barriers such as religion, political outlook, life priorities, age,
and so on. However, intercultural communication is not only a barrier but also an opportunity
for creativity, new perspectives and openness to new ideas and unity in the world.
For effective communication, the causes of cultural barriers should be eliminated as much
as possible in order to improve mutual understanding, and thus, more effectively save their
own «face» in the process of conflict. At a practical level, understanding and accepting
the fact, that an effective communication strategy begins with the realization that each culture
is individual and has its own distinctive differences that should be taken into account
in the process of communicative act. The ability to provide other social groups
with knowledge about the characteristics of intercultural communication forms a respect
for a foreign-speaking society, promotes positive interaction by finding a compromise
or integration style of communication. Thus, the basic knowledge of cultural differences,
their development and dissemination, in turn, is the key to effective intercultural
communication [11, p. 605-608].

In addition to the above information, which comes down to the fact, that it is necessary
to understand better cultural characteristics, it is possible to highlight some simple rules
on how to prevent conflict, or if it is impossible, how to save face [12, p. 549-556]:

1. Set a friendly tone for the conversation.

2. Do not convince your opponent that you are right — it is useless. Instead, try to argue
your position or to agree.

3. Disagreements themselves do not hurt people in the same way that they are
expressed, so choose your words carefully.

4. Take a time out, at least for 20 minutes, and then return to the discussion with a cold
mind.

5. Try to clearly understand what your opponent’s claims are.
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6. Be sure to ask again if you understood each other correctly. It happens that
the argument has no grounds at all — the whole problem is that someone misunderstood
someone.

7. Try to translate the conflict as a joke. It can quench a storm of emotions.

8. Try not to give in to emotions, but to approach the conflict carefully.

9. If you are wrong, admit it and apologize.

As Edward Hall noted in his great work, «culture is communication and communication
is culture» [7, p. 39], that is the absolute truth, since it is extremely difficult to master this
skill perfectly, however whoever succeeds in doing this, will be able to achieve their
cherished goals.

Conclusion. To sum up, finding an approach and actions to preserve the face
in intercultural communication depends on the nature and chosen strategy of human
behavior, as different types have their own characteristics. Thus, there are individualistic
and collectivist approaches, and among the possible strategies should be noted: aggression,
third-party assistance, emotional expression, compromise, avoiding conflict.

In addition, an important criterion for the saving «face» is to understand the existence
of cultural differences, so before someone shows a nonverbal sign, they need to clearly
understand what it means for people from another culture. Also, an important factor in saving
the «face» is the formation of tolerance, by increasing their own erudition: the development
and dissemination of knowledge about the world.

In case of misunderstandings and conflicts, specific rules of communication are needed,
namely compromise and integration, which will help mitigate or prevent possible loss of face.
Among them are to take a short break during the conflict, change the tone of the conversation,
do not give in to emotions, admit your own mistakes.

The prospects for further research are to introduce intercultural learning into a system
of enterprises operating internationally for employees, with the aim of realizing cultural
relativism and fostering intercultural tolerance, which are the main aspects of «face» saving,
for further cooperation with foreign partners.
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A. M. IOcrok
ACHEKTH 3BEPEXXEHHS OBJINYYS Y MIXKKYJIbTYPHIH KOMYHIKAIIIT

V' coyianvnomy npocmopi 6iOHOCUHU MidC THOObMU € OCHOBOIO HCUMMS KONCHOZO,
OCKINbKU i1 po36UMOK ma, 6e3nocepeorbo, OIIbHICMb 3anedcams He auue 8i0 cnaoKo8ocmii,
ane i 80 omoueHus. Y cyuacrHux ymosax 83aemodis 8i00ysacmuvcs npu 30iliCHeHHI Oi3Hec),
MINCHAPOOHOT MOP2iBTE, NONTMUYHOT QIANbHOCMI MIdHC PI3HUMU KPATHAMU CBIMY, NPOBEOeHHAM
HAyKosux 0ocuiodcenv mowo. Tomy onsa ycniwnoi cnienpayi ma 63aemMo0ii NOmpiOHi 3HAHHSL
ma 6MIiHHA w000 NPAsUIbHOI N0GYO08U CHIIKY8AHHA 3 pisHuMU 1100bMU. OOHAK 04esuUoHO,
WO  KOMYHIKAMUBHA 63AEMOOISL  YACMO CYRPOBOOINCYEMbCA  BUHUKHEHHSIM  CYNepevoK
ma KOH@IIKMHUX cumyayitl yepes me, w0 KO*CHA THOOUHA — Ye 0co0a 3 NeGHUMU NO2TAOAMU,
NEePEeKOHAHHAMU, YIHHOCMAMU, AKI pA30M YMEOPIIOMb CY0 €EKMUBHY KAPMUHY C8imy, sKa
Modice  IOpi3HAMUCS 8I0 NpeOCmasHuxié iHwux Kyiemyp. OOuax, Hagimv y GUNAOKY
KOHIIKMY, KodiceH Modice 30epeemu c80€ obauuys, 60 6 [HUOMY 8UNAOKY ICHYE 3a2po3d
empamu penymayii ma coyianivHoi nopasxku. [lana cmamms npuceiadena ananizy acnekmis
30epexcents 0OnUYYsL Y MIJHCKYIbMYPHItl KOMYHIKAYii, a makoxic 6CMAHOBIEHHIO OCHOBHUX
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cmpameziti n08ediHKU 100UHU npu KoHgaixkmi. Tak, Ha 0CHO8I nonepeoHix 00CiOdHceHb OY10
ioenmucpixosano 8 cmpameziti noediHKU, SKI 3anedxdcamv 6i0 Xapakmepy i HCUXOMUNY
q0OuHU. B 3anexcnocmi 6i0 sKux, nioouparomvcs 6IiON0GIOHI cmpameeii 30epediceHHs.
o0oauyus. OKpim Yyvboeo, y OaHill cmammi 6CIMAHOBIEHO 3A2AllbHI NamepHU NOBeOIHKU THOOUHU
6 MIJCKYIbMYPHIU KOMYHIKayii, sKi 00nomodxcyms 30epeemu 00au4Ysi Npu CHIIKYSAHHI
3 npedcmasHuxKamu pizHux Hayit. B s3anesjcnocmi 6i0 nioxody 00 30epedicenHs oonuuys npu
MIJICKYIbMYPHIL  KOMYHIKQYii eudinsgiomvcsi 08I kamezopii  Oepacas ceimy, a came
3 iHOugidyanicmuuHum abo Koaekmugicmcokum nioxooamu. Tax, y Himeuyuni, Benuxiu
bpumanii ma inwux inougioyaricmuunux Kpainax mpeba epaxosysamu OLIbULY c80000Y
qrooetl, ma mou ¢haxm, wo 80HU cnodisaiomuvcs mintbku Ha cede. Anonis, Cayodiscoka Apasis
ma iHwi KOJIeKMUBICMCbKI 0epaicas y c80io yepey 8i00aoms nepesazy «muy, a ne «s». Oxkpim
yvoeo, Oyno onucano ocobrugocmi giuusocmi Ha npuxiadi Iliedennoi Kopei, Himeyuunu
ma Ykpainu, a makodic 0oCHOBHI HesepOANbHI 3HAKU MA AK GOHU CAPUUMAIOMbCA 32I0HO
3 KOHMEeKCMYanbHicmio Kpain ceimy. Bucoko koHmexcmyanvHi Oepoicasu, maki sax Anowis,
I'peyia, @panyia, Kumail eiooaroms nepesazy HesepOANbHUM 3HAKAM nepeod Clo8AMU, 8 MO
yac sk Himeyuuna, CILIA, Anenia, Ascmpanis, axi Hanrexcamv 00 Kameopii HU3LKO
KOHMEKCMYalbHUX Kpain, NoK1adarwmucs Ha C106a, a He Ha Hesepbalvii nposisu. Hanpukinyi
cmammi 6y10 6CMAHOBIEHO 3a2albHI NPABUIA, SIKI OONOMONCYMb 30epecmu 001uYYs 8xce npu
BUHUKTIOMY KOHGikmi. Ceped AKUX MOJCHA GUOLIUMU: 3pOOUMU HeBeluKy nay3y y pasi
BUHUKHEHHs KOH@IIKMY, 3MIHUMU MOH pPO3MOBU, He NI00A8AMUCS eMOYIAM, 6UHABAMU
6/1ACHI NOMUJTIKU.

Y niocymky 6yno ecmanoéneno, wo KodxcHa Hayis mMae ceoi iOMiHHOCMI ma nioxoou
npu 30epediceHHi 00auYYs, MOMYy NpU B63AEMOO0II 3 NPeOCMABHUKAMU PIZHUX KYIbmyp
nompiono 6pamu 00 yeaeu ix ocobausocmi, a 0l Yb020 NOMPIOHO pO368UBAMU ePYOUYIIO
i npoABAAMU MOJIePAHINHICIND.

Knwuosi cnosa: 36epedicennsi  obauuus, cmpameeii  30epedcenHs  obauuus,
MINHCKYIbMYPHA KOMYHIKAYIA, HeeepOanbHi 3HaAKU, NOBEOIHKA 8 KOHQIIKMHUX CUMYAYIsX.
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M. Marchenko

LINGUOSTILISTISCHE ZUGE DES IDIOSTILS VON H. M. ENZENSBERGER
ALS MARKER DER POSTMEDERNE

Im angefiihrten Artikel wird die poetische Rede der Postmoderne anhand des Idiostils
untersucht. In dieser Rede werden verwickelte Inhalte angekoppelt, die dann explizit und
implizit verbalisiert sind. Dadurch entsteht ein Hypertext, der inhaltlich und sprachlich zu
intensiv und emotiv dem Empfdnger vermittelt wird. In diesem Zusammenhang ldisst der
Idiosti zu erforschen, wie diese poetische Rede der Postmoderne sprachlich kodiert wird und
welche Prozesse vom Empfdnger in Gang zu setzen wdren. Im Grunde dieser Forschung liegt
der Idiostii vom  Reprdisentanten der deutschen  Postmoderne und  ndmlich
H. M. Enzensberger. In seinem Idiostil ist die sprachliche Verkorperung der postmodernen
Inhalte in der poetischen Rede anschaulich dargestelit.

Schliisselworter: Postmoderne, poetische Rede, Idiostil, Hypertext, Empfinger,
Textproduzent, Kommunikation, Umweltwahrnehmung, Periode, Apodosis, Protasis
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